UNIVERSITY OF MINES AND TECHNOLOGY, TARKWA
SECOND SEMESTER EXAMINATIONS. MA Y/ UNE 2012

. COWRSE NO: CE, EL, GL, GM, MA, MN, MR, MC. PE 352
COURSE NAME:  Public Relation
CLASS: CE, EL, GL, GM, MA. MN, MR, MC, PE ITT
- TIME: 3 HOURS

e

Index Number:

Unihubgh.com

SECTION A (20 Marks) A‘C e

Answer all the questions in this section.
OBJECTIVES

Circie the correct answer on the question paper. Do not cancel any answer you select in
this section. Any answer cancelled will be considered as a wrong answer. Therefore,
think carefully before you cirele the correct answer.

Lo consists of short-term incentives to encourage the purchase or sale of a
product or service.

A patronage reward

Advertising )

Publicity

. Sales promotion

SIF RIS

r2

Advertising, sales promotion, packaging, labelting, public relations are all part of

arket education
marketing mix
advertising
propaganda

voE

3. Lobbying, or building and maintaining relations with legislators and government
officials to influence legislation and regulation, is partof
A. public relations
B. amass market strategy
C. press agencies
|}

. outdated business ethics

VR is the management process responsible, anticipating and satisfying
customer requirement,

A. Propaganda

B. Marketing
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5. Ad

SESY-FS

C. Human Resource Managerent
D. Press Relations

vertising, by its very nature, trieg B0 e something,

force
trick
persuade
cafole

6. Propaganda

A

Tow

- has a negative connotation and is rarely cited as a public relations

. All of the above

Is the generation of more or less automatic responses to given symbols.
ts inconsistent with contemporary public relations’ emphasis

7. Whai are the advantages of using radio advertising?

oW

8. Public Relations Department wit
common name is

Reaches target market
Reinforces print campaign
Cheap aid effective
Controlled message

hin an organisation goes by so many names. The mowt
rd

A. Corporate Communication/Communication Department

B.
C.
D.

Public Affajrs Department
Marketing Communication
Public Relations Department

9. Public Relations counselling firms offer a variety of services, such as crisis

management. Which of ih

e following defines crisis management?

A. Management is counselled on ways to achieve official and public support for a

B.

C.

community project.

Promotion of products and services through news releases, feature stories and

media tours.

Management is counselled on what to say and do in an emergency such as oil spill

or product recall.
Top executives are ¢oached on
appearance,

public affairs activities, including personal
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10. Which of the following is not an advantage of Public Relations consuliancies

A. Variety of skills and expertise
B. Objectivity

C. Full time commitment to client
D. Speciai problem- solving skills

El When working in oo » public relations professionals work with the same
client all the time, get to know the organisation very well, but the work cati be tedious.

Neither Public Relations consultancy nor the in-house Public Relations department.
Public refations consyltancy.

- Bath in- heuse public relations department and PR consultancy.

. In- house PR department.

oo

12. The public that PR professionals serve through company newsletters. social events. and
internal and external recognition of superior performance is

A. Lmployee
B. Stockholder
€. Community

D. The media

13. Which of the following is NOT a method for assessing the success of PR?

A. Media coverage and tone.

B. Cost-benefit analysis

C. Awareness,

D. Ion of the above

14. The difference between the in-l;ouse PR Manager and PR Consultant’s budget is that
A. the in-house PR Manager’s budget is always bigger than the PR Consultant’s

B. the PR Consultant’s budget is plus his fee

C. the in- house PR Manager’s budget is plus his fee
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D. the PR Constant’s budget does not include labour cost

15. A group of people with which the organisation needs to communicate is called:
A. apublic.

B. a focus group.

C. atarget audience

D. a PR group

16, Which of these is mostly fixed cost of rent, rates, etc?
A. Labour

B. Ofﬁ(:c overheads

C. Expoases

D. Materials

17. Which of the following communications is nften mistaken for PR because it brings 1he
producer closer to the customer?

A. Marketing
B. Propaganda
C. Publicity

D. Advertising

18. Variable cost such telephone bills fall under
A. Expenses

B, Materials

C. Office overheads

D. Labour
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19, Which definition sees PR as both inward and outward communication’
A. The IPR definition

B. The Mexican Statement

C. Jefkin’s definition

D. Rex Harllow's definition

20. Th: image people in an organisation believe to be the impression outsiders have of the
organisation is known as '

A current image
B. desired image
C. multiple image

. mirror tmage

SECTION B (20 Marks)
TRUE OR FALSE
Answer all questions in this section.

Do not cancel any answer you select in this section, Any answer cancelled will be
considered as a wrong answer. A wrong answer attracts a deduction of half a mark
in this section. Therefore, think carefully before you circle the correct answer.

21. The department that gives a newspaper its character is the editorial department. T or F
22. PR is completely hostile to advertising. T or F

23. When a company hegins to spend a lot of money on advertising, it is wiser 1o create an
advertisement department. Tor F

24. Customer complaints are one of the means for appreciating the situation. T or F .

25. Both Advertising and Public Relations use spoken words as self created private
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medium. Tor F

26. The vaiue management place on public relations can determine the size of the in
house PR department. Tor T

27. Another method for selecting a PR Consultant is the Comparative Method. T or i
28, The result of a PR programme must be tangible. T or ¥

29. The size of an in-house Public Relations Department depends solely on its pubiics.
TorF

30. Arranging press radio and television interviews is one of the A to Z work of the Public
Relations Officer. T or F

31. Private exhibition is an example of traditional media. T of F
32. The result of publicity may be uncontrollable and may be good or bad. T or F

33.“When | came 10 the United States (from war), | decided that if you could certainly use
propaganda for war, you could certainly use it for peace,” was said by [vy Lee the father of
Public Relations. Tor F

34. Every organisation needs to define its own community publics. T or F

3s. Fublic relations is a one-way street in which leadership manipulates the public. T or ¥
36. The PR Manager must agree automatically with the organisation’s authorities, Tor F
37. The six-point planning model in PR includes planning of budget. T or F

38. Organizations do not have to create their own private media. T or F

39. When the product or service is excellent, and everything about the marketing strategy
is perfect, it does not matter whether people hate the company or the product, the product
will succeed. T or F

40. Television is one of the traditional media. T or F
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SECTION C (20 Marks)

Answer all the questions in this section.

Select the correct technical words from the following words to complete the
sentences helow.

Crisis, muaintain, profession, company, psychologists, pre-requisite. relationship. talk,
priority, encompasses, eftort, good, prepagands, communications, mediy, cohesive,
community. management, image, identify,

41 Ivy Lee defined Public Relations saying: Public Relations means the actual ...

............................ of the company to the people and that relationship involves

more than....... e

42 Aceording to lvy Lee, the oo must act by performing ...
deeds.

43 Harold Lasswel] ¢xplained in 1928, “ Public Relations” was a term used as a way of

shielding the. ..., from ail ill repute increasingly associated with the
WOId L

44. Public Relations ... thetotal o of any
Organisation.

45. Goad relations with M. A€

for successful organisations.

0. i is a dramatic change, usually for the worse and is always the
Subject Of INeNSe....oovvvveervee interest,
47. According to Rex Harllow, Public Relations is the distinctive... ... ..
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functior: which belps establish and mutual lines of

communication.

48. In any event, the group considered most important for a communication

......................... are called the target audience or e, publics

49. Sigmund Freud pointed out that individuals in ANY oo
Organisation ... with the ego ideal of the [eader,

30. Industrial ... s have long known that, .peop[e, if they huve any

choice in the matter, wiil not work for an organisation when they disapprove of its

»,;/2
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SECTIOND (40 marks)

Answer all the questions in this section in vour answer booklel. Your answers
should be precise and concise.

L.

2.

.h

6.

State the three principle of PR proposed by Ivy Lee. 3 mks
State 4 qualities of a good PR practitioner. 2 mks
Distinguish between mirror image and current image. 3 mks

In what ways is Frank Jefkin’s definition of PR an extension of the [PR definition?
o mks

What is PR audit? 2 mks
State the four-fold specialist tasks of the PR manager. 4 mks

Under what 4 conditions are in- house PR department useful to organisations? 4
mks .

State 4 differences between PR and advertising. 4 mks

What is PR Transfer Process? 4 mks

- Using the operations of Ghana Manganese Company, Nsuta and Goldfizlds Ghana.

Tarkwa as your practical examples, explain why you agree that the special PR
requirement of an organisation can determine the size of the in- house PR
Department department. Your answer should not be more than one page. 8 mks

Alexander Dakubo Kakraba and Evasmus Arhinful
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COURSE NO:  GM/MA/GL/MM/MR/MC/EL 352
COURSE NAME: PUBLIC RELATIONS
CLASS: BScill

TIME: 3 HOURS

—————
—

Name: Index Numbey:
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SECTION A
Answer all the questions in this section.
OBJECTIVES

Do not cancel any answer you select in this section. Any answer cancelled will be con&idered as a
wrong answer. Therefore, think carefully before you circle the correct answer.

I. Rex Harlow’s definition of public relations is a distillation of

.................. . different definitions.
A 274 B. 464 C.742 . 472
2. Rex Harlow’s cumbersome deﬁnitibn of public relations was reached in
01976 B. 1967 C. 2007 D. 1667

3. Which of the following definitions of public relations indicates that PR involves both internal
and external communications?

9’3/ Jefkin’s definition

‘B. The TPR definition

C. Harlow’s definition

D. The Mexican statement

4. The Mexican Statement which resulted from an intemational conference in Mexico City was in
A 1690 B. 1990 C:1978 ~ D.1798 '

“Public relations is not a one-way street in which leadership manipulates the public and public
opinion.” Who said this?

A. Ivy Lee B. Rex Harlow C. David Finn D Barney

6. Which of the following is one of the eight basic publics?
A. Management
B. B. Secretary
C. upper-level administrators
_ B, The community

»

7. In any event the group of people considered most important for a communication effort are
called
j}. Publics ’E};target audience C. Employees D. counsellors

,
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8. According to

_, when functioning well, PR acts as the anvil against which
management’s moral problems can be hammered. '

1}/. David Finn B. Frank Jefkin C. Rex Harlow D. Bill Rivers

9. The first step of the six-point planning model in PR 1s
A. Definition of objectives
B. assessment of result
/(/f appreciation of the situation
D. definition of publics

10. The attack on certain breakfast foeds in the USA for their lack of nutritional value was an
expression of .
1:}»_ ‘Hostility B. Prejudice C. Ignorance D. apathy
11. Which of these media is exclusively used by the PRO?
A. Television B;,Slides C. Radio D. newspapers
12. The short-term schemes, usually at the point-of-sale used to revive or increase sales is .
A. Marketing B. Propaganda /C(/Sales promotfton  D. market education

13. The image people in an organisation believe to be the impression outsiders have: of the
organisation is knowr: as

A. curent image B. desired image C. muitiple image I{ mirror image
L 4

14. In the PR transfer process, ignorance must be transferred inio
A. Sympathy ];3/ Knowledge C. Interest

D. acceptance

15. Pick out the odd item from the following
A. Photographer
. B’ potential employees
‘C. press officer

. house journa! editor

16,

is an organisation, a corporate body, individual or group of individuals
which retains the professional service of a public relations consultancy.

A. A PR agency I}/A client C. A publics D. A priority publics

17 ‘The best method for shopping for a PR consultant is the

methoad:
zix/., Selection B. Bidding C. Competitive D. research

18. The difference between the in-house PR mangei and the PR consultant’s budget is as a result of

A the time the consultant spends on the job
B: the calibre of resource persons the consultant uses

C. the fact that the consultant is considered as a specialist
D, the fee the consultant charges
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ich of the following falls under materials in the PR budget?
A. Lighting B. Cleaning - C Postage

D. salaries of staff

20. Which of the following departments of the media house will the PR mana
material for publication?

A Editorial department

B. advertisement department
C. circulation department

D. Advertising Department

ger send his PR

SECTION B (20 Marks)

TRUE OR FALSE
Answer all questions in this section.

Do not cancel any answer you select in this section, Any answer cancelled will be considered as o

wrong answer. A wrong answer atiracts a deduction of half a mark in this section. Therefore,
think carefully before you circle the correct answer.

21. The department that gives a newspaper its character is the editorial department, Tor ¥

22. PR is completely hostile to advertising. T or E

23. Client Haison does not fall under Office Overheads in the PR budget. TorE.

24. The in-house PR manager has the problem of divided loyalties. T or E.

S

25. Employees’ attitudes do not often represent ace

urate conception of an organisation’s image of
itsclf. TorF
/

26. Customer complaints is one of the means for appreciating the situation. ‘T or'F
—r R

’

27. There is no free advertising, TorF
28. Markefing deals only with external publics. TorF
\29. The wish image is a favourable image. T orE,
30. Falsifymg image is a legitimate task of the PRO. T or F,
31. An image cannot be created, it can be only what it is. T( or F
32. A company’s financial success and stability contributes to.its corporate image. TorF
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33. Radio is one of the created private media. TorF

34. An advertising campaign of product without pre-selling PR can fail. TorF

35 The traditional media include exhibition. ”i‘npr E,

36. When a company begins to spend a lot of money on advertising,

it is wiser to create an
advertisement departient. '{I/}or ¥

7. The PR practitionet ¢an discuss editorial matiers with only the editor of a newspaper. TorF
-
38, A crisis may occurasa result of an act of God. Tor ¥

39 Inthe event of a crisis, the PRO must keep company employees informed. TorF
. - F

40. All organisations use PR. ’}j or ¥

SECTION C (20 Marks)
Answer all the questions in this section.

Put in the correct technical words to complete the sentences below.

41.Tn additionto _S 'oxmé . television has movement, AR OYT and colour.
42, Csis can be defined as a o i change, usvally for the worse.
43. Good, open two-way ¢ emantoe o

. enables staff to feel as part of the
4& (j}qw\ gﬁ}ﬁ,\ S :

44, Public relations consists of all planned communications, _w Warsks and outward

between an organisation and its public for the purpose of achieving «a See<ifle
‘objective concerning mufual understanding.

45. DQvwrow l__‘;&%gf_i_____ are people who express opinions which may help
or harm an organisation. o
oy 3 .
46, Sigmund Frend pointed ovt that Cdisdeels may ©© he cvet

organisation identify with the ego ideal of the leader.

47. According to Harry Levinson, every __ ¥ fic w8l hasan XL Lj&—,/

48. Public relations transfer process seeks to Eowy 2v four negative attitudes

into thelr  Govres = LT __positive ones.
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50.

51.

52

33.

e PR practitioner is more of an all-round, a _co mmawh cedt o

, advisor and

P o A W\'anl'i}b\ planner,

The difference between the <> 9 e Fve and Selec imwe

methaod is that the first can be a gamble, while the second is sound business.

SECTION D (40 Marks)

Answer all the questions in this section. Your answers should be precise and concise.

State the three Factors that determine the size of the PR department.

[3 marks]
A. Nalwe ?\uce L sy, PR m:qnc\-\‘ewxo&
B. S £ o Al g e fon )
C. Seeciad PR rzgpu\»rew\et«}:a £ e or 4.
State five personal qualities of a good PR practitioner. [5 marks]

A B NYeachoo Yo X @ orus—ldea.

B. ’?’f A0 A LSY‘\“\' i
.

C. © gt =@ numen  Undecstravdnee
= F 1

D. #WiViy o e ppyess "\\m‘;‘=e-\—¥ auwd M wlian Yo Wsten

E. Bave covraane gud webgrity cud edde de Aebe ot gy

Why does the PR practitioner define his publics? [4 marks}

A s \c\ew“{p‘\ ol 5veuel *\‘i’] pev pl¢ vrelahuve ¥ Pe Pwgramsy

B. Seleck e dt o e c-\-\\f\;\ﬁ:b\e

C. 2 seled ovinclines \,5‘\%-.—,1.\ Yo S u:\“@ 'bu‘lm«\—ef- é\

D, _\® pvepnme meSae ¥ e pceepteble © eppective
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54, State the Mexican Statement. (2 mar ksl

The consenuensi— I e S Lendens  cndd mgemadty
' q

; censl tnagh@Menl

MMMW N

T S e\,.lq\;r_ \\,;{;(?rpq’]-. .

e

e ——

. —

e

55. State 4 significance of the PR practitioner’s budget. (8 marks]

oy

A —

e

H . . : i i
T’ Lo oy i1t el et e ooy Al w Wi Btz g At E
S

]

. 1 . o 7 .
oo r ot o n - " | | \
11 ,’\* ik |YAT ‘.\-\\Tt’/["\“ ] p_‘) L\ (43 £ o g \ S AV [tapee] WIS ¢ an e Lo;‘n‘\‘st(k ‘:\:i
*f T Rt_\{‘u’\ e :)'..: faaTANS S ,
{ (\ -

. ) ;- S o .‘E ) Ay PR - N P

b t\u-mu; i st ‘ .;.‘FJ",Q.’YH‘(‘,‘& O ! ;T-i\ \U[\“;t-j "A”"vl <o (:"'{{‘u FEN Ic\.',sli[,{;f\- F‘,‘--g‘\ri_fi;l& (=8 Cl».)?,ki-i__.'tk\t.

.j’-(- el s\t S o Laowet a il Foweed - T G L b viE St J‘“m g
J

e T ‘x?.\ft\‘:

i - ki <5 X ‘- . . § ! - o . v

iv. ek & ety o dsaipline e L S TU ‘_*:A{)«,\-.zic,irm{ it ks e Fpem it

£ W (gg ¢ necesean | T § ped et plasanie e 10 s Tecontol ¢ <Ces i
K PR dihave -

56. What ave the fourfold specialist tasks of the PR manager? {4 marks)
a. _@sﬂmk—,\i%\n C\‘f\t\ Mon I A A Yoo & Tma

[

—

b, Moty _shyede opunen awd w\a\;’w\,&gﬂﬂ‘l%iwimfw}

c. A2 Mw‘ o™

——

N

d. fWM st a0 7

e

[

57. State fo recommendations yoU will meke to a PR practitioner handling an emeigency Of

- [4 marks}]
\ ) e . '
‘tu oy hhw‘i_m&&\/

o
I

crisis. . o o )
i ﬁke l/LQ S -'{b (;Q‘ERS. el TG TA \;g‘t,-‘ﬁ:‘a v V"—ifﬁ e
" 7;_//—,____1

ﬁ_;’(“_f‘ # ALCeEims j}_&?_i‘,:l__“li—f—lﬂeg L3

wacu& S .t,(c"vq')[e ¥<.

I o i ANE t{?\j\(

“ y H i 4P .
T vhe i cliedemuragraer O T
‘ e {4
SR
i, R’& P*{(\ A3 ‘i{ Le ywsuer

‘e f . _— S ‘ |
i”o r{ﬂ. c-;uh(..‘ia LE b COR W Vte o moyeste

T
~

- —

e 1 Cempand £l ool cuch & ek
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{is the significance of the created private media? Give 4 examples. ‘ [6 marks]

i1 ')uf"."t‘{?'\’\r\;\.,‘\ hau s1("1"@"“"(&&

il Aty an A~vined Faped

P;‘.:l.\n'{.\ ¢ ok Fans

ifi.
e A (R —.\ .
g iv. T Auceluen el Te e

59. What are the difference between radio and television? : (4 marks)

4 LI R 1 3 1 “ . N
a Y edie n,{_r,z,*(/ﬁ-u uD; Rt 1‘@{ ’(_):DCXU&L&J Mo o Loy QX pRAE Y ﬁﬂ,‘“’ Wrean
‘ I -

I '(.e\;mk

b. {Zadi'-e« ,',( mnes€ {M"Lﬁﬁmﬂuﬂ j ft‘[mmczs N Py < raumimés ol fen hauve
B !

L dwed ox \,(,dku?‘a?ed L cqclua nee.

C. CV\ % adie TLAL Ve g YD G\‘f%ff»l‘{\r 7 U! Tz ipe (,x{{ﬁ'{ 1L Mhge en, l,, \-&Ii_
- 1 !

N . Pt - e i o - -~ i~ i (s H o .
G ‘&&’(VLS\Q“ T"U‘Lf ‘W‘CQKQCB Y L‘S‘tsﬁe{ klw\’l MUy o wllbey L’U sl o an Hfl\i“mjl’m I
. - T ) I¥

d N Gudieitte a \nd'\ﬂ'[‘ﬁﬂhﬁd Codtilrer com boe wuth loney e
- L

. . — . ;
— 2y R e g i [ S - T .
s ‘,L(JLC th,t[‘.\,\.)\ TS B uling [ (Pn,j VORI S G W b opdityy dMean sl Pty oo L
. d I i 1] ¥ vl
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[ -] UNIVERSITY OF MINES AND TECHNOLOGY (UM2T)
%) TARKWA |

SECOND SEMESTER EXAMINATIONS, APRIL/MAY 2008
COURSE NO: MN, MR, MC, EL,GM, GL 352
COURSE NAME: PUBLIC RELATIONS

CLASS: B.Sc. Il TIME: 3 HOURS
NAME:... TR IR INDEX NO:..4220).6.- 02 .
SECTION A

Answer all questiens in this section on the question paper. Circle or tick only the letter
by the correct answer. Each correct answer carries half a mark in this section.

1. Which of the following brings the producer closer to the customer?
A. Marketing B. Propaganda C. Sales promotion D. Advertising
2. ‘When public relations is introduced in marketing it is known as
A’ Market education B. Propaganda C. Advanced marketing D. Sales promotion
3. The department that gives a newspaper its character is the.......... e department
A. Adverting B Editorial C. Circulation D. Production
4. Which of these does not belong to the group?
A Exhibition /B/ Spoken words C. Vided tape D). Television
o mresen. are outside writers who are commissioned to supply articles,
regular features or short stories to a newspaper.
{ A News agencies B. PR sources C. Stringers ,B./ Contributors
% 6. Which of these is mostly fixed cost of rent, rates, ctc?
A. Labour B, Office overheads C. Expenses D. Materials
4 7. Variable cost such as telephone bills fall under '
A. Fxpenses B. Materials . ‘Office overheads D. Labour
8. An organisation, corporate body, individual or group of people which retains the
professional service of a PR Consultani for an agreed programmic is referred to as
A. Customer B. Agent C. ‘Client D. Stringers
9. 'Which of the following is a method for selecting a PR Consultant?
K. The Selection Method B. The Shopping Method  C. The Inquiry Method
D. The Cruise Method
10. The six-point planning model include

A. The study of searcities B. Oppertunity cost C. Working hour ]}f Asscssmmi;
of Tesult 0

11. The situation where publishers sell the production rights of materials such as articles,
pictures, etc is called

A. Stringing B/ Syndication ~ C. Comresponding  D. Piracy

12. The proper term used to describe someone who has been trained professionally to
practise PR is

A. PR Practitioner ,Bf. A PR Consultant. C. A PR Agent D. Communications
D_irector'
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13. Which definition sees PR as both inward and outward communication?

" A The TPR definition ~B. The Mexican Statement €. Jefkin’s definition

D.IAPAC  definition
14. The most persuasive possible selling message 0 the right prospects for the product or
service at the lowest possible cost is

A. Propaganda B’ Advertising C. Sales promotien  D. Publicity
15. Which of the following is not part of the marketing mix?
A. Transportation B. Naming C. After-sales-service D. Selling
16. Pick the odd item out of the following
[/_A’.' Qales manager B. Work visit organiser C. Photographer D. Press office
17. The advertising agent is often /paid
A Fees B. Retainers €. Commissicns D. Salaries
18. When newspapers canmot afford their own reporters in every town, they arrange with
local journalists called. et to cover stories for them.

A Stringers B. Foreign correspondents  C. Contrbutors D. Feature writers
19. The department which has the responsibility of selling the copies of ne\vspapefs
produced to wholesalers newsagent and news vendors is the

department. _

A Editorial B. Advertising C. Production D/ Circulation
20. Which of the following 15 the biggest form of communication?

A. Marketing ﬁ Public relations  C. Publicity D. Advertising

SECTION B TRUE OR FALSE (10 Marks)

Answer all the questions in this section. Do not cancel any of your answers in this

- gection. Any answer cancelled will be considered as a wrong answer. Note that a

WYONZ answer will attract a deduction of one mark in this section. Write the letter T

beside the question if yon find the statement in question to be true and the lettex F if
the statement in guestion is false.

71. One weakness of radio 1s that radio liste

ners may use it as a friendly, compagionable
background noise. 7y ' ' '

22, Publicity yields an image. N

- 2%, An advert may cost more than a public relations programme. T .

24. Sales promotion offer can cause disappointment.

95. Customer complaint is one method of appreciating the situation.

26. Radio is one of the created private media.

" 97. Both advertising and public relations use spoken words as created pri*;fate medium.
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98, The value management place on public relations can determine the size of the PR

department.

29. Another method for selecting a PR Consultant is the Comparative Method.

30, The result of a PR programme must be tangible. |
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SECTION C (40 Marks)

Answer all the questions in this section. Your answers should be precise and -
concise. Put down your answers in the answer booklet,

1. Quote the IPR definition of public refations. (2 marks)
2. State four major differences between public relations and advertising ( 2 marks)
3. 'What is public relations transfer process? ' (4 marks)
4. State the four major itnages in public relations (2 marks)
5. Explain in concise and precise terms any 2 of the images (4 marks)-
6. State four qualities that make a good PR practitioner. (2 marks)
7. What is meant by defining your publics? {1 mark)
8. State the major reasons for defining the publics. (4 marks)
9, Why do we plan PR programmes? (2 V2 marks)
10. State the fourfold specialist task of the PR Manager (2 marks)
11. What are the disadvantages of an in-house PR Manager? (22 marks)
12. State two weaknesses of the PR Consultant. ( 2 marks)
[ 13. What is the importance of budgeting? ( 2% marks)
14. State five ways the PR Manager can co-operate with management { 2% marks )
15. What are the major differences between radio and television? (4 marks)
16. What is the difference between the in-house PR Manager and the PR
Consultant’s budgct" "~ (1 mark)
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Answer Sections A, B and C on the question paper.

SECTION A {20 marks)
Answer all the questions in this section.
OBJECTIVES

Bia not cancel any unswer you select it this section. Any answer cancelled wiil e considered as a wrong

b2

w

P

[y

answer., Therefore, think carefully befere you eivcle the correet answer

The artempt to break the old “them and us” or management versus tmde unicen i 2g of war which

destroying industry led 1o the growth of

A, financial relations B. distributor re]alionstg/mz:magemem—employct relations D). corporate
public relations .

The vvolving of public relations contingency plans (o deal with disasters by orgenisations like the

energy industries {like the one that has occurred in Japan) is termed

A customer relau‘onsc@ crisis publiic relations  C. industrial rejations D). corporate public refations

The busmiess of public relations is basically to

4. sell organisations to their publics B. create faveurable image of organisations

@ establish relations with the publics D. solve crisis

Which of these expressions in the Mexicen statement indicates that public relations is a PWOWay

street?

&w =

. Mmplerenting plonned programenes” 12 Smnalysiog rends”

orgamisation’s and the public nterest”™ B “counselling oreanisation leaders”
) =

Whe subd T ublie reletions 1s net s onc-way sieet i which jeadorabip s el e the pubiis and
public opiion’?
Fdward Bamey B. Rex Horlow C. Frank Jef¥ins 1. 13:1 Rivers
Who is often swid to be the father of public relations?
A. Edward Barney E?Ivy Lee . Frank Jefkins D. Rex Harlow _
The audiences that the public relations practitioner selects as the most tmportant for any
communication effort is his/ her = -
A. consumer publics B. employee publics C. opininn leaders @pﬂority pubtics
creererrereneineneeenen . PIESENLS (e most persuasive possible selling message 0 ihe nf‘ht prospects fir
the p:oouct or service at the [owest cost.
A. Public relations B, Marketing C. Sales promotion JQ(Ad\ eriising
When {‘uu‘}lb refations is applied to marketin g _lsrregw it known as

A publicity B sale promotien C. commerciel business Jmarket education
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angwer. A wrong aiswer atfracts s a deid

1. Which of these coppmumnications deals with all facets of commercial business?
@ public retations B. marketing €. advertising D publicity .
11, "Who said that mdividuals in any cohcsive organisation identify with the ego of the ideal leader?
4. Rex Harlow B Bill Rivers C. Sigmund Fred D. Ivy Lee
7. FThe desired image 15 aise kngwn 45
A. current image B wish tpape C. mirror image b, multiple mage
13. Which of these images is highly affected by how little or how much the publics know.
current image B. wish image C. corporate image D. mirror image
4. Which of the six-point planning model can also be referred to as PR audit?
A. definition of publics ﬁassessmem of results Mt_ﬁ)/naf the sitvation D. plannirg of
PR budget -
15, Which of the following fakls under traditional media?
A. privaie exhibition B. house joumnal . educational literature ﬁ/ radio
16. The process of converting the four pegative attitudes into their corresponding positive ones is refaired
o as
A, market education B. PR courselling C. image survey Pr transfer process
17. Under the PR budget fixed costs tike rent and insurance and variable costs such as telephone bills
and ciicnt liaisen are placed under
@ office overbeads B. expenses C. materials D. labour
18, Which of the following departmenis of the publishing houses is also referred to as the marketing
department? ’
The Advestisement Department  B. The Girculation Department C. The Editorial Depastment B
The production Department '
i% Which of the following depariments gives the journal its character?
A. The Advertisement Department & ‘The Editorial Department C. The Production Depariment
D. The Circulation Depariment
20. An organisation, corporate body, individual or a group of individuals which retains the professional
service of a PR consultancy s the '
& in-mouse PR manager B. service;/@. clicnt . adviser

SELFIOMN B (20 Marks)
TRUE G FALSE

Answer ol guestions in this section.

o nof caiced ony aAswer your select Dy 1his sectivn. Any auswer cancelled will be considered 0s a wroang
tetion of kalf ¢ mark ir this section. Therefore, think carefuily

before you circle the correct answer.

7’@3 _ Public relalions serves as e anvil against which management’s moral problem can

%

4

=4

e
o

[N]
[

5

K
<

te hammered. T or j 3

. in public refations priofity publics can sometimes be described as the target publics. Tor Q
3. Good relmions with the commmunity is pre-requisite for suecessful Organisation. R
4. Under employee publics, menagement of upper-level publics include union represertatives. @;ﬂ

. Poblisty is a result, (Lor F =
Fstovees ettitudes ofien guite represent accurate conception of 2 organjsation’s imag,cﬁ/m- F
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